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The Learning Curve  
 
How Do YOU Use Social Media? 
• http://mashable.com/2014/02/04/facebook-
men-an 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
d-women/ 
http://mashable.com/2014/02/04/facebook-men-and-women/  
Social Media User/Online Student Comparison 
Similarities 
• Female 
 
• 29 or younger 
 
• Frequent social media 
visitors 
 
• Avid news followers 
 
 
Differences 
• Lack of “diversity” 
 
• Disengagement 
 
• Mindset believing in 
fixed rather than 
flexible abilities 
 
LIB 290: Social Media in a Global Context 
Facebook Twitter Pinterest Tumblr Instagram LinkedIn Wikipedia YouTube Other
Male 1 3 0 0 0 0 1 3 3
Female 11 7 7 3 4 0 3 13 0
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Social Media Use Before LIB 290 
Social Media Tools in LIB 290 
 
 
 
Tools We Taught 
Students 
 
Twitter 
 
Pinterest 
 
Tumblr 
 
Instagram 
 
Evernote, Google Tools 
 
Zotero, Mendeley, Diigo, 
Delicious 
 
GoodReads, 
LibraryThing 
Tools Students 
Taught Us 
 
Vine 
Blauk 
Snapchat 
Pheed 
Infographics 
What They Know and Don’t Know 
• Hyper-aware of online 
privacy/security issues 
 
• Skepticism toward 
information presented 
through social media 
 
• FB for communication 
 
• SmartPhone skills 
 
• Most teach themselves 
how to use social media 
• Poor research skills in any 
environment 
 
• Little exposure to other 
cultures (“social media 
bubbles”) 
 
• Limited academic or 
professional social media 
experience   
 
 


• What work do you currently do with Millennials or younger 
generations? Do you work with a specific population? 
 
• How do you currently observe these groups using social media? 
What tools do they use, and for what purposes? 
 
• Do you notice any cultural differences in how your generation OR 
the younger generation use media? 
 
• How do you currently reach out to the younger generations through 
social media? How do you encourage them to use a particular 
media? 
 
• What have been your successes, challenges, or fears in regard to 
youth social media use? What have you seen youth achieve with 
social media? Who are their social media mentors and role models? 
 
Any Questions??? 
• Rachel Wexelbaum 
rswexelbaum@stcloudstate.edu 
 
• Plamen Miltenoff 
    pmiltenoff@stcloudstate.edu 
 
@Miltenoff&Wexelbaum  #SCSULIB290 
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